GLOBAL LIMO NETWORK

FLEET PAGE PHOTO GUIDELINES

The fleet page is where affiliates and travel partners verify actual
vehicle quality. Unlike the main profile block, all fleet photos must be
real photos of your actual vehicles — no stock or Al-generated images.
Each listing should feel clean, premium, and intentional — like a luxury

dealership presentation.

Required Photos Per Vehicle (minimum 4)

Exterior Hero Interior — Rear Cabin

Front three-quarter angle showing the full vehicle — Shot from the open rear passenger door, angled
grille, side profile, and wheels. Vehicle should fill 65— toward the rear seats. Show leather quality, legroom,
75% of the frame with no parts cut off. screens, ambient lighting, and cleanliness.
Exterior Arrival Angle Interior — Additional Angle

Side three-quarter view, as the vehicle would appear This angle should capture what the first interior shot
during client pickup. Full side length visible, clean couldn't — the opposite seat, center console controls,
background, no street clutter. panoramic roof, privacy partition, or full cabin width.

FLEET PAGE PHOTO LAYOUT

Use 2 exterior photos and 2 interior photos for each vehicle,
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rei Mandatory GLN Quality Standards

Your fleet photography must adhere strictly to these criteria to maintain network integrity:

- High Resolution Only: No blurry, pixelated, or heavily cropped images.
« Lighting: Golden hour, soft daylight, or clean indoor garage lighting.

- Style: Consistent look across all photos for the same vehicle.

« No Text Overlay: Do not watermark or add promotional text over the photographs.

- Condition: Exterior washed, interior vacuumed, personal items removed.

Before You Shoot — Checklist

e Exterior washed, wheels cleaned, tire shine applied

e Cabin vacuumed, floors and seats clear

e Seatbelts, amenities, and chargers neatly arranged

e Ambient lighting on (if available)

e Vehicle parked straight with space around it

e No screenshots from video, no portrait-mode blur on vehicle

The Operators Who Get Booked Look Like This

Your fleet listing is your digital showroom. Affiliates and travel partners
browsing the GLN network make booking decisions in seconds — and a well-
photographed vehicle communicates quality, reliability, and professionalism
before a single word is read. Operators who present their fleet with clean,
intentional, high-resolution photos consistently attract more affiliate bookings,
command stronger rates, and build the kind of reputation that generates
repeat business. Take the time to get these photos right. It is one of the
highest-return investments you can make in your GLN profile.
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